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How to optimize your LinkedIn Profile

Profile Header
Include the word “Seeking” or “looking for” in your current title. This signals to recruiters that you are actively seeking a new position.
Be sure to fill in all of your contact information including phone number and email address. This information will only be shown to your connections.
You can add your own personal website with a link to your resume in the “Websites” section of your contact information.
Change your personal LinkedIn URL by editing your profile and selecting “Edit” next to the existing URL.
FirstnameLastname is a solid way to remember it. Put this link in your signature for outgoing job emails.
Choose a Professional picture that clearly shows your face. Consider switching to Black & White.
Select the right industry. For HIT consider “Information Technology and Services” or “Hospital & Health Care”

Profile Body
Use the “Summary” section as your resume objective. State what you’d like to do and how your skills/education apply to your next job.
Consider moving your “Education” section to the top of your profile if you lack an extensive work history. You can do this by selecting “Edit Profile” from the top, and then using the movement arrows on the Education section by dragging and dropping.
Be sure to add all the information you would from each job on your profile just like you would a proper resume.
Do not just list job responsibilities! Add accomplishments, projects, and anything where you made a positive impact.
Be sure to add dates of employment for each position. If you are consulting, add dates for each contract.
Ask for recommendations. This is key. If you can, ask for recommendations for each job that you’ve held in the past. Refer to these in job interviews.
“Skill Endorsements” is a relatively new feature to LinkedIn. This is a highly searchable list of skills that you and others have added to your page that anyone who is connected with you can endorse. However, actual written recommendations are still far more valuable.

Networking Advice
Connect to recruiters and ask them about upcoming job opportunities. Speak to them on the phone if you can. Call them to follow up weekly or monthly.
Join Groups and participate in the discussion. This is a great way to both network with other job seekers and make your professional acumen known to staffing circles.
You can join up to 50 groups and you can leave them at any time. Check out their activity statistics to help decide whether it is worth it to join a particular group.
Consider becoming a LION (“LinkedIn Open Networker”) with a paid account. This allows anyone to message you and connect, regardless of degrees of connection.
Keep in mind that when you connect with someone, all of their 1st degree connections become part of your network as 2nd degree connections. Simply by connecting with one recruiter, you could easily increase your reachable network size by 1,000 or more people in the industry. Not bad for a single mouse click.
Browse profiles with your profile information set to Visible as opposed to Anonymous. Recruiters look to see who has visited their profile and it may start a discussion. Likewise, if you see a recruiter visiting your profile, consider sending them a connection request and ask about upcoming job opportunities.
Don’t forget that you can apply to jobs through LinkedIn! This is a great way to see how much competition you have for a particular position, what the earning potential for a position may be, and other details about the job that might not necessarily be available on their careers page. This is also a great way to show off your recommendations.

Do’s and Don’ts
DO connect with people in your industry as well as recruiters from reputable agencies.
Don’t be afraid to ask those connections questions about the current job market.
DO share afraid to ask those connections questions about the current job market
Don’t share “Facebook Chainmail.” LinkedIn is a professional networking site and this is a quick way to get others to turn off your activity feed.
DO treat InMails seriously. They cost $10/each and recruiters are rating on aggregate feedback from recipients.
Don’t ignore connection requests or InMails. A kind reply will go a long ways.
DO ask for recommendations from past colleagues- especially managers.
Don’t be shy! If someone writes a recommendation for your past performance, consider writing a recommendation back. Alternatively, writing a recommendation for a past colleague without their request may encourage them to do one for you without having to ask for it directly.


Contact Information
Matt Ragsdale
Senior HIT Account Executive

Phone: 425-460-4283
Email: matt.ragsdale@greythorn.com
LinkedIn: https://www.linkedin.com/in/mattragsdale
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